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CMA RECEIVES $465,000 GRANT 
THROUGH OHIO SCHOOLNET TELECOMMUNITY 

CLEVELAND — The distance learning program of The Cleveland Museum of Art — a 
fledgling project that has already connected hundreds of students of all ages throughout Ohio 
electronically to teachers at the museum — will receive a grant of $465,000 from the Ohio 
SchoolNet Community [when? or has it happened?]. The money will be used to improve the 
museum’s equipment, add staff, and expand its curriculum. The grant is one of many made to 
charitable organizations using funds provided by four Ohio telephone companies — Alltel 
Western Reserve, Ameritech, CenturyTel of Ohio, Inc., and Cincinnati Bell Telephone 
Company — as part of a settlement with the Ohio Public Utilities Commission resulting from 
unfair pricing policies. 

Said CMA acting director Kate Sellers, “We are delighted to receive this grant. 
Recognizing that these funds are disbursed as part of a legal settlement, we still realize that 
Ameritech? Ohio SchoolNet? could have made the grant to any number of worthy institutions 
in the state of Ohio. We at the CMA believe it is fitting that an institution like our art 
museum, which is completely free to the public, be given this extraordinary opportunity to 
reach those who cannot come to us, [at little or no cost to them, right?].” 

[Here are first two paragraphs from the grant, to be lifted from perhaps:] 

CMA's proposal for funding to expand its disUmce learning program addresses two 
needs in the educational careers of all students in Ohio. First, the program provides access to 
masterpieces to students in rural areas who do not have the advantage of an an museum in 
their communities. The museum’s nearly 40,000 objects ofler tangible [concrete? material?) 
connections to civilizations past and present, and to the rich diversity of world cultures. 
Second, tlie proposal assists In education rci'orm [huh?] by offering students in regular 
classrooms a rich, jnulti-disciplined curriculum and real-life learning situations with access to 
non-public areas (like the conseivation department) and professional stafTvvho are Jioi 
“'teachers” in day-to-day work. 

The gram proposal outlines a three-year plan for developing a multi-disciplined, 
proficiency-based curriculum that integrates art into the learning process. ... The curricuium 



is co-developed witii elementary and high schoolteachers and nuiscum educators. 
consei-\^ators and curators. The curriculum is finnly grounded in the proficiency standards for 
math, science, language arts, and citizenship (social studies), and will engage students in 
project-based learning with pro- and post-classroom exercises as vvcH as activities during the 
videoconferencing classes. Student Learning Kits will be co-devclopcd with K-]2 teachers. 
Some will contain reproductions of sculptures in tlie museum’s collection and others will 
include puzzles, maps, or even rap songs. The leaching methods used during the 
videoconferences by museum staff feature costumed ciiaracters. props, objects from an 
education art collection that can be handled, and sopiiisiicated technology used to lest metals. 
Core to the learning experiences are images of the museum’s masterpieces, photographed to 
support lesson plans on subjects rafiging frotn the four basic food groups in ancient Egypt to 
the process of patination on metal sculptures. StafT development through travel and 
enrollment in software clas.ses also punctuates the three-year calendar, l inally. each year is 
connected with the wiring of two additional spaces in the mu.scum — one public and vuie 

behind the scenes .so students can be projected [?] into galleries as well as areas of the 

museum not open to “real time’' [?] visitors. 

Jacqueline Woods, president of Ameritech Ohio, added: [I have no idea what, but 
here’s a crack] “We at Ameritech believe this is one of the most innovative ways a 
telecommunications company can be a good corporate partner of one of the leading 
educational institutions in its community — extending its resources into the classrooms, 
offices, and other places for which the museum is out of reach.” 

CMA’s education staffhas been leading distance learning classes since October 1998 
as a member of the H.E.A.L. Teiecommunity [what’s that?]. [As of May 14, 1999, need more 
recent info] CMA has connected to over 50 sites (from two to five classes per session), 
reaching over 500 elementary and high school students including patients in the Cleveland 
Clinic Children’s Hospital. It has continued this autumn to offer a range of classes on Egypt, 
Impressionism, contemporary art and Native American art. 

Education director Marjorie Williams places her department’s emphasis on distance 
learning within a critical element of her department’s strategic plan — “to enhance the value 
to society of the museum’s collections, intellectual initiatives, and other activities by 
becoming a national leader in the use of new and emerging technologies.” She says that 
“among art museums, CMA is the leader, joining science-based organizations like zoos and 
natural history museums in exploring cutting-edge methods.” [I made that up.] 



[Bill: a paragraph here might include sample response/s from evaluation form created 
by Cav Faithwalker for use in past months, if there’s anything useful in them — I haven’t 
asked to see them] 

# # # 

Enclosed with this release are [some kind of state-originated backgrounder on 
telecommunities], clippings about distance learning, a statement from Ameritech, and a list of 
contact names. 



